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Thurles Fresh Milk 
Tipperary Cup
 
The final of the premier event of the year at Thurles 
Greyhound Stadium, the Thurles Fresh Milk Tipperary  
Cup was held on Sunday 2nd August 2015.  
At a well-attended night and following one of the most competitive renewals in recent years, the winner was the 
Kilsheelan owned Black Tom.  Running from Trap 2, the 5/2 chance made the bend first and held the lead all the way 
to the line in an excellent time of 28.80 given the inclement weather at the time of the race. Runner-Up was Curious 
Boy trained in Co. Galway with The Other Major, owned and trained in Killenaule, finishing in third place. Local hope 
and favourite for the race was the Liam Dwan owned Boherna Pedro which finished in 5th place.

Pictured at the presentation of the Thurles Fresh Milk Tipperary Cup to the winning connections is Noreen Barry 
(Chairman of Thurles Fresh Milk) together with Phil Meaney (Chairman of the Irish Greyhound Board),  Jim Russell, 
Joe Kerrigan, Michael Lowry and Jackie Cahill.
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Super-Levy 2014/2015

We have received a preliminary super-levy bill for 2014/2015. 
This is subject to verification by all milk purchasers and is 
subject to change. Our final liability based on receiving 
258,455 litres of National Flexi-Milk is 6,419,388 litres liable 
at 28.6565c per litre or a total of €1,839,658. If these figures 
ultimately turn out to be the final figures, additional flexi-
milk of 1,400 litres will be available for Category 1 and 900 
litres for Category 2.

At 31st July approximately €1.35m had been collected from 
suppliers. 15 suppliers applied to the Department of Agricul-
ture for deferral of super-levy payments totalling €287,858. 
Unfortunately the Department were not in a position to ap-
prove the applications in time for July milk so any refunds due 
cannot now be processed until August milk. 26 suppliers all 
of whom have Milk Supply Agreements signed with us have 
opted to defer part of their liability until 2016. Most suppliers 
have therefore opted to clear their liability by this September.

Glanbia plc Share Spin-Out 

Agricultural Scholarships

Agricultural Scholarships are awarded each year to sons/
daughters of shareholders attending the Agricultural 
Colleges.  Closing Date for applications is Friday 11th 
September 2015. Please contact Tom Nyland at Ballyduff 
(0504 34038) for further details.

Animal Health Certificates

Animal Health Certs for 2015 are now due and should be 
returned before the 31st October. A penalty of €100 will 
apply to all suppliers who have not submitted a cert by  
this date. Your milk statement indicates if you have failed  
to submit for 2015. Collection of milk will be refused if this  
cert is not submitted by 31st January next.

Guaranteed Milk Price Scheme

The allocations from the Centenary Thurles Fixed Milk  
Price Scheme were recently announced. This Scheme was 
open to all suppliers who had Milk Supply Agreements signed 
with us. 27 suppliers applied for inclusion in the scheme and 
were allocated a total of 1.4m litres representing an average 
of 34% of application volume and 12.3% of 2014 supply 
volume. Price was set at 32.51c per litre on the allocated 
volume and also attracted higher constituent payments.

Grain Harvest 2015 

Our 2015 harvest is now well under way. A little stop-start at first with Winter Barley, it is now moving  
strong, although a little late. Preliminary results from the winter barley harvest show an intake of in  
excess of 7,000 tonnes with good yields and excellent quality. Poor weather conditions at times created  
difficulties for the harvesting and drying of grain. Average moisture levels exceeded 20% but bushel weight  
averaged 68 and screenings were just 1.4%.

Grain Prices are currently extremely volatile and it is likely to be October before final prices are declared.

On 6th July last at a Special General Meeting of the  
Society, our shareholders unanimously approved the  
spin-out of Glanbia shares directly to our shareholders.

1 Glanbia plc share will be spun-out for every 22 shares 
approximately held in Centenary Thurles. At the time of 
writing, the market value of 1 Glanbia share is between 
€17 and €18 per share. This equates to a spin-out of 
approximately €0.80 per Centenary Thurles Share. 

All bonus shares rank equally for spin-out so each share 
granted up to and including 2015 qualifies for spin-out. 
A file has been sent through to Glanbia and in the coming 
weeks, shareholders (subject to the terms and conditions  
at the SGM) will receive their Glanbia plc Share Certificate.  
It is important to keep this certificate safe as replacements 
will incur a significant charge. Details will also be sent to you 
on how to dispose of some or all of your allocation should  
you so choose.

Crown 2.5 & 5lt 
Coloured Emulsion*

BUY 1 
GET 1 
FREE!

*Offer applies to any 2.5lt or 5lt Ready Mixed Crown 
Interior Emulsion Colour. Offer excludes white, tinted, 
trim & exterior paints. Offer ends 31 August 2015.
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centenarythurles.com

Every time you buy a Thurles Fresh milk product, 
you’re helping to sustain the local economy, 
supporting local jobs and enabling us to give back 
to the community. Thanks for your support.

Buy Local, support 
your community
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National Milk Agency  
Annual Report
 
The recent National Milk Agency Report for 2014  
makes interesting reading for all those involved in  
the liquid milk business in the Republic of Ireland.

Recent years have seen major consolidation in the 
industry and indeed there are now only seven enterprises 
registered with the NDC for milk farmed and processed  
in the Republic of Ireland. 

Thurles Fresh Milk is one of four Munster based dairies,  
the others being Lee Strand in Kerry and Clona and North 
Cork in Co. Cork. The other provinces have only one each – 
Avonmore in Leinster,  Arrabawn in Connacht and Aurivo in 
Ulster. Of the seven, Thurles Fresh Milk is the smallest and 
ultimately the one most at risk of survival into the future.

Over the last 20 years as outlined in the National Milk 
Agency Report, there have been many changes, at industry 
level, amongst retailers and in consumer patterns. From a 
position where all the liquid milk consumed in the Republic 
of Ireland was produced in the Republic less than 20 years 
ago, 2014 saw imports of 145m litres or 25% of liquid milk 
consumption.

64% of milk sold is now own-label milk with consumers  
none the wiser as to its origin and happy to rely on retailers 
to source quality milk.  In an effort to compete with imports, 
a certain volume of own-label milk is now produced in the 
Republic and therefore carries the NDC logo improving the 
customer’s perception of it. Brands are therefore in decline 
and this disproportionately affects smaller processors like 
Thurles Fresh Milk who don’t have the scale to compete for 
countrywide own-label retail business. 

Price is perceived to be the single biggest reason for the 
growth as consumers in the economic downturn placed  
more emphasis on their shopping baskets. To compete in  
the marketplace, Thurles Fresh Milk some years ago 
launched a 25% extra free in the 2litre pack. Discount 
Retailers do not offer customers the choice of branded milk 
and this obviously dents the size of market available to us  
as this sector now accounts for 16% of the grocery market 
and continues to grow with new stores being added annually. 

Thurles Fresh Milk therefore has been swimming against  
the tide for some years now. We have however huge loyalty 
from our customers, many of whom have been with us 
for more than 50 years and we are very grateful for that. 
Volume decline is the biggest single challenge facing Thurles 
Fresh Milk as reduced volumes push up fixed costs per litre 
and potentially affects profitability and competitiveness. 

The Board of Thurles Fresh Milk has developed an action 
plan to try to push back the tide, but that plan alone may 

not suffice. Many high profile international brands have 
employed Brand Ambassadors. Now is the time for us all  
to be Brand Ambassadors for Thurles Fresh Milk – at home,  
in the workplace, in our communities and amongst friends 
and relations.

There is unlikely to be an organisation in any community 
which Thurles Fresh Milk serves, that hasn’t benefitted from 
the contribution and investment Thurles Fresh Milk makes 
to that community. It is essential now that that community 
reciprocates its support to sustain Thurles Fresh Milk and 
we implore all of our stakeholders to take up the mantle of 
Brand Ambassador and promote our brand to the benefit 
of all!!

centenarythurles.com

Every time you buy a Thurles Fresh milk product, 
you’re helping to sustain the local economy, 
supporting local jobs and enabling us to give back 
to the community. Thanks for your support.

Buy Local, support 
your community

In an effort to improve our profile and penetration, we
have decided to stock Thurles Fresh Milk products in
Ballyduff, Loran and Montore. Show your support for
our Brand by picking up your milk in your local branch!

centenarythurles.com

Now in Stock
Thurles Fresh Milk
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WINTER FUEL 
OFFERS

FROM 1ST SEPTEMBER!

Centenary Agri Mid Tipp  
SH Final 

This year’s Centenary Agri Mid-Tipperary Senior 
Hurling Championship Final will be contested 
between Thurles Sarsfields and Loughmore-
Castleiney. It has been fixed for Sunday evening 
August 23rd at 6.00 p.m in Drombane.    
It has the potential for an excellent game of 
hurling and is one not to be missed.

 

Monitor Farm Open Day

An Open Day will take place on Brendan Phelan’s Farm,  
The Windmill, Moyne on Monday September 7th at 2pm,  
in conjunction with Teagasc

Agenda 
1. Tackling Challenges Post Quota 
2. Soil Fertility and Nutrient Management 
3. Benefits of Reseeding 
4. Cash Flow Issues

Thurles Fresh Milk GAA Academy

 
For many years now, Thurles Fresh Milk has been the 
sponsor of the Tipperary GAA Academy. This financial  
and product sponsorship has enabled Tipperary GAA to 
invest in the future of hurling and football in the county. 
The benefits of this investment are seen not only at  
county level but at club level throughout the county. 
 It is particularly pleasing however when county teams 
perform well. 

This year Tipperary’s under 21 footballers reached an All-
Ireland Final, the minor footballers are waiting to play an 
All-Ireland Semi-Final, the under 21 hurlers were unlucky  
to be beaten by Limerick who have since won the Munster 
Final and the minor hurlers played last Sunday in the All-
Ireland Semi-Final.

The support for Tipperary GAA provided by Thurles Fresh 
Milk undoubtedly plays a significant role in the development 
of players for Tipperary and their success on the pitch lifts 
the spirits of many throughout the county during the summer 
months. Pictured above some years ago at an Academy 
training session are JK Bracken’s players Jordan Moloney (14) 
a member of this year’s minor football squad and Lyndon 
Fairbrother (15) man of the match in the Munster Minor 
Hurling Final.
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WINTER FUEL 
OFFERS

FROM 1ST SEPTEMBER!



Telephone:
050491900

Facsimile:
050422657

centenarythurles.com


